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Tic Tac brandTic Tac brand  +2.4% Value +2.4% Value 
growthgrowth  vs QTR YA*vs QTR YA*

Fruit Fruit FlavoursFlavours  are driving the growth are driving the growth 
in the Mints categoryin the Mints category  +5.6%+5.6%  vs YA**vs YA**


