WHINGS TO MAKE YOUR SALES FLY.

THE NEW SUMMER EDITION

FLAVOUR PROFILE

NEW FLAVOURS PLAY A DUAL ROLE
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ITEM DESCRIPTION SKU PACK EAN/TUN
CAN 90454431
RB SUMMER JUNEBERRY ANZ ALU CAN 12X250ML RB241173
CASE 9002490264338
CAN 9002490263454
RB SUMMER JUNEBERRY ANZ ALU CAN 24X250ML 4P RB241174
CASE 9002490264345

Source information: 1.Red Bull T&A Study Wave 1, 2023. 2. IRI AU Grocery Convenience Scan Data, Energy Drink Dollars, MAT to 09/04/23. 3. IRl AU Grocery
Convenience Scan Data, Energy Drink Dollars, MAT to 18/06/23. Convenience shopper loyalty data, Red Bull Summer edition source of volume 26 weeks to 14/03/23.



