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BRING NEW SHOPPERS INTO PREMIUM ENTERTAINING
SEGMENT WITH NEW RED ROCK DELI GOURMET CRACKERS
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% ONLY 11.5% % OF AUSTRALIAN ¥ 68% OF SHOPPERS ARE MORE LIKELY
HOUSEHOLDS BUY THE #1 BRAND IN TO SPEND MORE MONEY ON CRACKERS
PREMIUM ENTERTAINING, WHEREAS WHEN ENTERTAINING GUESTS'

42% OF HOUSEHOLDS BUY REDROCK ¢ HIGH LIKELIHOOD OF PURCHASE WITH
DELI SALTY SNACKS EACH YEAR 83% OF CONSUMERS TESTED SAYING
69% OF SHOPPERS PURCHASE MORE THEY WOULD PURCHASE RED ROCK DELI
THAN ONE TYPE OF CRACKER WHEN GOURMET CRACKERS"
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DRIVE GROWTH IN FLAVOURED SNACKS WITH
NEW DELI STYLE CRACKERS FROM RED ROCK DELI

Oven Balked, Uocuﬂd and crispy snacks generonsly

seastmed, with Deli inspived (f(m/m/u/ combiations
3 RED ROCK DELI IS THE #1 PREMIUM 3 STRONG LIKELIHOOD OF PURCHASE

BRAND IN SAVOURY SNACKS"

VALUE IN S NEW DELI STYLE CRACKERS WILL
DRIVE GROWTH BY ATTRAGTING MORE

MARKETING SHOPPERS INTO THE SEGMENT.

RED ROCK DELI APPEALS TO NOT ONLY
SUPPORT TU FAMILIES BUT SINGLE AND COUPLE

HOUSEHOLDS WHICH UNDERINDEX IN
DRIVE RED PURCHASING FLAVOURED SNACKS®

RUCK DEI-I RED ROCK DELI WILL ATTRACT PREMIUM
SHOPPERS INTO THE SEGMENT WHO
CRACKERS SPEND MORE ON SNACKING*

IN 2021
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% SOURCE: IRI IHP NATIONAL PANEL MAT 16.8.20 RRD $4.50 AWOP VS. FLAVOURED SNACKS AV. OF ALL BRANDS $3.50 AWOP
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WITH 84% OF CONSUMERS TESTED
SAYING THEY WOULD PURCHASE RED
ROCK DELI - DELI STYLE CRACKERS *
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